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Executive Summary 
 

Philips Index for Health and Well-being: A global perspective 

The ‘Philips Index for Health and Well-being: A global perspective’ report, is an analysis of 
responses from over 31,000 people across 23 countries, that provides new insight into 
people’s health and well-being across the globe. 

The report reveals that people in India the United Arab Emirates (UAE), the Kingdom of 
Saudi Arabia (KSA) and Singapore feel significantly more positive about their state of health 
and well-being when asked than those in some of the most developed economies of the 
world such as Japan, much of Europe and the Americas.  

The Japanese and British are amongst the nations who rate their physical health the lowest, 
with the UAE and India rating it the highest. Dissatisfaction with weight is a common theme 
across all the countries surveyed, and there is a strong correlation between this and 
dissatisfaction with overall physical health, especially among women. 

The situation observed with emotional health is very similar, suggesting a link between the 
two. Feelings of stress are also seen to have a significant impact on emotional health. While 
this is a worldwide issue, the highest levels are reported in India, Taiwan and Korea.  

Surprisingly, although the report reveals that nine out of ten respondents believe that 
responsibility for looking after our health lies firmly in our own hands; this doesn’t always 
translate into action.  Although almost two thirds of us will go and see a doctor if we have a 
specific health issue, more than half (51%) of us are unlikely to follow-up on our doctor’s 
advice. 

Although people across the globe practice a variety of methods to improve their health, 
spending time with family and friends or relaxing at home are the main ways we enhance our 
sense of well-being. This influence is most notable in the Middle East and Asia. 

The ‘Philips Index for Health and Well-being: A global perspective’ report marks the first 
global research report to be released by The Philips Center for Health & Well-being 
(www.philips-thecenter.org), a knowledge-sharing forum that provides a focal point to raise 
the level of discussion on what matters most to people, communities and thought leaders. 

For further information, please contact: 
Santa van der Laarse 
Philips Corporate Communications 
Tel.: +31 20 59 77209 
Email: santa.van.der.laarse@philips.com  
 
About Royal Philips Electronics 
Royal Philips Electronics of the Netherlands (NYSE: PHG, AEX: PHI) is a diversified health 
and well-being company, focused on improving people’s lives through timely innovations. As 
a world leader in healthcare, lifestyle and lighting, Philips integrates technologies and design 
into people-centric solutions, based on fundamental customer insights and the brand 
promise of “sense and simplicity”. Headquartered in the Netherlands, Philips employs more 
than 118,000 employees in more than 60 countries worldwide. With sales of EUR 23 billion 
in 2009, the company is a market leader in cardiac care, acute care and home healthcare, 
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energy efficient lighting solutions and new lighting applications, as well as lifestyle products 
for personal well-being and pleasure with strong leadership positions in flat TV, male shaving 
and grooming, portable entertainment and oral healthcare. News from Philips is located at 
www.philips.com/newscenter 


